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Demographic Profile: Share of European Visitors to Facebook, Twitter, and LinkedIn
Source: comScore Media Metrix, Dec-2010
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S 1
Reach of Social Networking Sites by Region
Source: Panel only data, comScore Media Metrix, Dec-2010 vs. Dec-2009
North America | 89.8% . 606
Latin America | 87.7% | 5.5
curope | =22 10.9
Middle East - Africa 81.2% 2.7

Asia Pacific | 47.9% N/A

'S, Point Change from 2009
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